
Community stakeholders suggested days and times that reflected the times that would best 
work for their constituents:

Saturday mornings were mentioned as the best for runners, cyclists, and parents looking 
for activities for their children on the weekends.  Saturdays were also mentioned as good 
days since there is no interference with many church activities.

Sundays were mentioned as good ways for families to engage in healthy activities on a day 
that in many cases is a family day already. Sunday afternoon events give churchgoers an 
opportunity to attend also.

Friday evenings were also suggested to provide children and youth with a safer alternative 
to activities that are usually available on Friday nights in their neighborhoods.

Route length and placement of Open Streets events were key aspects, according to 
stakeholders, in engaging their constituents in the community:

Community members will be more likely to attend the event if routes pass near their 
houses.  Limited access to transportation could be a barrier in getting parents to bring 
children to events not near their homes.

Routes must be long enough for cyclists and runners to use effectively, or be arranged in a 
loop that could facilitate the use of the route for these Open Streets participants.

Routes that connect blocks north and south of Delmar could be ways to break down 
social barriers and build trust across communities.

If longer routes passing through several communities are not feasible, several smaller 
routes could also be hosted on the same day to increase the involvement of various 
communities. 

Stakeholders discussed several sources that the City and Open Streets planners could tap 
to increase the reach of the Open Streets promotion:

Organizations like the YMCA, Boys and Girls Clubs, Grace Hill, Salvation Army, and 
neighborhood associations that the communities trust can promote the events in their 
newsletters, websites, and e-mail listserves.

Running and cycling groups can promote the event as a place to meet for their weekend 
group runs.

Schools can be key partners in promoting the events to their students as a part of 
initiatives to increase students’ physical activity.

Churches are also a useful source of event promotion, who are promoting healthy body 
and soul, and family activities to their members.
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Stakeholders mentioned some of the most effective ways they could think to reach 
city residents, some of which the City has used in the past and other new ideas:

Open Streets St. Louis can reach out to these agencies through their Facebook and 
Twitter accounts to reach more children, youth, and young adults.

Involve business owners along the route to do something special the day of the 
event and promote the event with fliers to help their business and the event.

Local newspapers like the St. Louis American, Argus, Centennial, SCOPE, 
Riverfront Times, Post-Dispatch can be involved in marketing the event.

Local news and radio can also promote the event in advance.  Radio stations can 
also tell listeners they are at the event with giveaways to attract more participants.

Connect Open Streets with other healthy living-type events like farmers markets.

Always emphasize the FREE aspect of the event and mention all of the free things 
people can do and get if they come, including raffles and giveaways, and tours of 
buildings along routes.

Advertise that there will be food.

Have music or DJs that will make neighborhood residents want to come check out 
what is going on the day of the event.

Stakeholders suggested that activities offered at Open Streets events could be both 
structured and unstructured to involve residents with different interests:

Basketball hoops, jump ropes, volleyball, soccer, Nintendo Wii sports, and life-
size chess, were all ideas of unstructured types of activities children, youth and 
families, even seniors, could play at the events.  

A variety of classes could also engaged the community, like Zumba, aerobics, 
martial arts, yoga, and dance.

Mile markers along the route could indicate to runners or cyclists track their 
exercise and/or maps of different routes to accomplish certain goals could be 
provided.

Activities that children and families could continue to do at their homes (i.e., 
affordable and/or able to done indoors) or classes they could access through 
community organizations would be beneficial in promoting continued physical 
activity in participants.

Activities should be spread along the route to promote walking and route 
exploration.

Stakeholders expressed a clear vision of Open Streets was needed by the 
community, since many are unfamiliar with the concept of this kind 
 of event-- one that was inclusive of diverse social groups:

The event should include community organizations to build community 
ownership in the event, as well as City sponsorship.

A feeling of inclusion of different types of people across the physical activity 
spectrum should be promoted, from cyclists to walkers and dancers, from those 
who already engage in regular physical activity, to those wanting to increase 
physical activity in their lives. 
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