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WHAT ARE OPEN STREETS EVENTS?

 Modeled after Ciclovia events
 Started in Bogota, Columbia
- Ciclovia translates to “bike path” in English

* Held internationally and domestically

* Over 70 cities across the U.S. have held Open Streets events in
the past 6 years
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Presentation Notes
Open Streets events are held internationally and are modeled after Ciclovía which started in Bogota, Columbia in response to heavy traffic, air quality and public health concerns. Ciclovía translates to “bike path” in English. Open Streets involves temporarily closing streets to vehicle access so community members can use the streets.


GOALS OF OPEN STREET EVENTS

» Streets are closed to vehicle access to encourage physical
activity (PA) in the community

* Ex: Bicycling, rolling (e.g., skateboarding), jogging, and
walking
* Underlying goals are to:
* Provide support for a sense of community
* Economic development
* Improved health
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Presentation Notes
Open Streets involves temporarily closing streets to vehicle access so community members can use the streets to safety engage in bicycling, rolling (e.g., skateboarding), jogging, and walking. 

An underlying goal of Open Streets is to provide support for sense of community, economic development, and improved health through physical activity. Over 70 cities across the U.S. have held Open Streets events, with most occurring since 2007 (http://openstreetsproject.org/). 


DETAILS OF THE DAY OF CICLOSDIAS EVENT

* Sunday August 11, 2013
from 10AM to 4PM

e 5.2-mile route through
central San Diego.

* Connected diverse

neighborhoods a

« Streets were closed to g [

vehicles
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Presenter
Presentation Notes
THIS EVENT WAS ORGANIZED AND LED BY THE the City of SD bicycle coordinator. IT WAS ALSO CHAMPIONED BY THE SD COUNTY BIKE COALITION.

Was held on Sunday August 11th, 2013, from 10AM to 4PM, along a 5.2-mile route through central San Diego. 

Streets were temporarily closed to vehicles, allowing exclusive access to cyclists and pedestrians for active recreation. 

The route connected four diverse neighborhoods with regards to socioeconomic status and race and ethnicity, including City Heights, North Park, South Park, Golden Hill, and Southeastern San Diego. A CicloSDias hub was stationed in each neighborhood featuring merchandise, bike repair and a raffle. A map of the route is presented here.


AT THE EVENT
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Aims of the evaluation:

* Attendance rates

* Gauge reach and
marketing

* Assess impacts on social
cohesion, businesses

*  Determine PA on the day of

the event


Presenter
Presentation Notes
This event was unique as it is the first Open Streets event that involved a comprehensive evaluation with multiple methods on the day of the event, as well as a pre- and post- survey of SD city residents.

A critical goal was to determine PA at the event and how it compares to a typical Sunday.


CICLOSDIAS: DAY OF EVENT

 Counts of attendees
* Direct observation conducted at three locations
* Attendees were classified by gender, age, and activity

* Intercept surveys of attendees (n=713)
* Assessed attendees’
* Motivation for attending
* Reach and marketing of the event
* PA during the event vs. a typical week

* Business surveys
* Impacts of the event on business' number of customers and sales
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Presentation Notes
CicloSDias day of evaluations included:

1) Counts of event attendees. This was done using direct observation during the event. Observations were conducted at three locations along the route. Attendees were classified by gender, age (adult or child), and activity (cycling or walking). 

2) Surveys of event attendees. A brief intercept survey assessed attendees’ motivation for attending, reach and marketing of the event, as well as their PA during the event as compared to a typical Sunday and week, and attitudes towards bicycling infrastructure. Surveys were available in English and Spanish. 713 responded to the intercept survey.

3) In addition to the intercept surveys, a brief survey was distributed at the end of the event to all businesses along the route (approximately 100 businesses), but only 26 businesses responded to the survey. The survey questions captured the impacts of CicloSDias on business' number of customers and sales (from manager’s perspective).
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Presenter
Presentation Notes
Large posters were used to collect data on the most important four survey questions to minimize participant burden; 450 to the poster questions. 



PARTICIPANTS TAKING SURVEYS AT A HUB




CICLOSDIAS: PRE & POST CITY-WIDE SURVEYS

« City-wide survey 1-week before (n=400) and after
(n=400) the event, using 2 different random samples

* Telephone survey conducted using random digit
dialing

* A higher proportion (50%) of calls were focused in the
areas near the route

* Questions primarily about knowledge of the
CicloSDias event
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Presentation Notes
City-wide survey before and after the event. 1-week before and after the event, a city-wide telephone survey was conducted in the city of San Diego using random digit dialing. A higher proportion (50%) of calls were focused in the areas near the CicloSDias route. The survey included questions about knowledge of the CicloSDias event and support for bicycling infrastructure. Surveys were available in English and Spanish. 
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ATTENDANCE—COUNTS
8,311 people attended the event
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Presentation Notes
An estimated 8,311 people attended the event. 

These attendance rates were similar to many other cities' inaugural Open Streets events, including Oakland, Santa Barbara, and Santa Cruz, and greater than some cities' inaugural events, such as Atlanta, Baltimore, Denver, and St. Louis. 

85% of people observed were cycling.
�12% of people observed were children.
�Men passed the observation locations more frequently than women.
�The average reported length of attendance was 3 hours.�
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DEMOGRAPHICS COMPARISON: ATTENDEES TO SD CITY
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Presentation Notes
Compared to the demographics of SD city, the attendees of the event were primarily white non-Hispanic compared to SD city as a whole, which is only 43% based on the 2010 census. There were fewer Hispanic attendees at the event, yet the non-white attendees were comparable to the city. 
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DISTANCE ATTENDEES TRAVELED FROM HOME ZIP CODES
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Presentation Notes
Respondents came to the event from locations across San Diego county, with a majority of respondents clustered in areas near the CicloSDias route (4 zip codes along route).

More than half of respondents lived near the CicloSDias route, while almost 40% came to the event from further away. 



PHYSICAL ACTIVITY IMPACTS
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Presenter
Presentation Notes
61% of respondents bicycled to the event, over half of whom did not live in 1 of the 4 zip codes along the route. 

Respondents reported spending an average of 145 minutes in physical activity during the event, which equates to approximately 600 calories burned for a 150-lb person. By comparison, only 26% of San Diego County residents meet the 150-minutes per week physical activity guideline according to the California Health Interview Survey. 

On average, respondents obtained two-thirds of their typical weekly minutes of physical activity during the event. 27% of attendees would have been inactive that day without CicloSDias. 

Take-away: it appears that the CicloSDias event contributed to attendees obtaining their weekly PA requirements, especially since over ¼ would have been inactive on a typical Sunday.


RESULTS FROM BUSINESS SURVEY
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Presenter
Presentation Notes
Only a small sample of the businesses completed the survey and the type of business seemed to greatly impact the effect of the event on the number of customers, sales, and overall impact. 

As you can see, Categories of businesses were fell primarily into 4 categories – grocery/liquor, retail, services (laundromat), and restaurants/pubs. They were asked to compare the day of the event to a typical Sunday on a 5 point Likert scale with 1 as worse and 5 as better. 

Results indicate that grocery and services consistently rated the event negatively which makes sense because these are places that you need to drive to and carry items away based on their comments.

Services reported the same or slightly worse, but notably, retail stores and pubs which made up the majority of the sample indicated the event had a positive overall impact which is consistent with the intercept survey reports of frequenting these types of establishments
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Presentation Notes
10% of community respondents heard about CicloSDias before the event (13% in the city core and 7% in the surrounding area). 

For those living near the event, awareness before the event was highest among White non-Hispanics (14%) and lower among Latinos (12%) and non-Whites (11%). 
	


Percent of respondents whoknew

about CicloSDias event

CITY WIDE SURVEY: AWARENESS OF EVENT BY
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Presentation Notes

For those living away from the event, awareness was highest among Latinos both pre and post event, though post-event awareness of all groups more than doubled.

Comparing those who live near the event vs. away, and average of  26% knew about CicloSDias after the event was held (29% in the city core and 23% in the surrounding area).
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FUTURE DIRECTIONS

 Expand mass-media partnerships to improve
awareness of the event to build attendance

* Create partnerships with ethnic-specific media to
enhance diversity of attendees
* [dentify effective strategies for recruiting Latino and
non-White participants

* Increase business involvement in planning and
marketing of event

e Other Open Streets events should conduct more
comprehensive evaluations
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Presentation Notes
Next event will be in Pacific Beach neighborhood of San Diego on March 30th. 

Expand mass-media partnerships to improve awareness of the event to build attendance, because only 7-13% of city residents were aware one week before the event.

Create partnerships with ethnic-specific media to enhance diversity of attendees.

Increase business involvement in planning and marketing of event to improve relationships with businesses and awareness of event.

Identify effective strategies for recruiting Latino and non-White participants. Providing bicycle rental may be helpful since bicycle ownership rates are lower among Latinos and non-Whites.

Advocate for improvements in bicycling infrastructure and bicycle share programs, particularly in low-income minority neighborhoods where demand was highest.
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http://www.ciclosdias.com

THANK YOU & QUESTIONS?
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